

       ROLE PROFILE
  
	Job Title
	Paid Performance Marketing Manager
	Department
	Digital Team

	Reports To
	TBC
	Level
	TBC
	Location
	Wakefield



Job Purpose - Overview
	Provide a brief, four-sentence description of the role, what success in the position looks like, and how it fits into the company or organization overall. Consider overall delivery, risk, decision making authority. 

	Lead the development and delivery of the cardfactory (CF) digital paid performance media strategy for the Group digital brands (cardfactory.co.uk & FunkyPigeon). Work with agency partners and cross-functional stakeholders to develop and deliver plans, initiatives and tactics that deliver on brand, commercial and channel objectives (including paid search, affiliates, paid social channels). Use your passion, expertise and proven experience in digital media and technology to advance the paid digital performance of the CF digital brands.



Key Accountabilities
	Outline the types of accountabilities that are attributable to the role. Provide a concise bullet point list of the responsibilities and duties of this job (no more than 8). List the essential duties required to carry out this job and in order of importance. Use complete sentences. Start sentences with verbs. Use the present tense. Use gender neutral language

	
· Lead agency partners day-to-day to develop and deliver effective paid search, affiliates and social strategies, plans and optimisations to drive traffic, revenue and ROI growth for both FunkyPigeon.com and cardfactory.co.uk
· Work with the internal and agency team to develop and deliver on overarching paid performance group principles for each brand, their audiences and products for FunkyPigeon.com and cardfactory.co.uk, to prevent cannibalisation and deliver effective overall business growth
· Plan, forecast and manage the execution of FY performance media budget and channel targets, ensuring investment and strategies are implemented in pursuit of targets, with any variances to Budget clearly explained and learnings applied
· Work with agency and third-party partners to develop and execute testing roadmaps in pursuit of improved effectiveness and learnings across all paid performance channels
· Regularly analyse and report on channel performance, including the impact of campaign CTRs, CPCs, ROAS, CVRs and Product/Margin mix – delivering clear insights and areas for optimisation.
· Use your clear understanding of the target audiences, the category and competitors to drive the development of channel initiatives, including promotions and product launches
· Manage the digital tracking solutions for paid media, working with third party partners and the Data team to ensure these are best in class for privacy-safe tracking 
· Stay updated on industry trends, emerging technologies and platforms in PPC, algorithm changes and best practices in Search, Social and Affiliates advertising to maintain a competitive edge and use this to evolve the strategy and explore new opportunities for expansion and innovation
· Work with SEO colleagues to identify emerging opportunities across paid and/or organic based on evolving business performance, consumer behaviour or search landscape
· Collaborate closely with cross-functional teams, including marketing, data, and product teams, to align PPC initiatives with consumer behaviour and overall business goals and objectives.
· Build a strong working relationship with Agencies and third parties, including Google, establishing joint business plans and roadmaps that account for new updates, changes, features, and beta opportunities within platforms
· Be the business subject matter expert in paid performance media
· Work with the 3rd party technology partner to optimise product data feeds to ensure the product data is optimised for use within shopping, social and display ads
· Support the marketing team in other ad-hoc media tasks

	Stakeholder Relationships

	Outline who key stakeholders are, whether internal and / or external, whether interfaces are transactional or how much relationship management is needed. Level of influencing/gravitas.

	· Collaborate with Marketing, Data, Commercial and Trading teams to align on activity and initiatives to deliver overall business objectives
· Work in partnership with media agencies and third-party platform and technology providers to deliver best in class performance media plans, tactics and tracking


	Qualifications, Skills, Experience, Attributes Required

	Provide a bullet point list of job functional knowledge (technical/subject-matter/professional expertise), business knowledge, problem-solving and interpersonal skills and experience required for the satisfactory performance of the job e.g. education level, experience, specific skills, personal characteristics, certifications, licenses. 

	· At least 2+ years’ hands-on experience in working with paid search or affiliates in an e-commerce environment with experience of platforms such as Google ads, Search Ads 360, GMC and Microsoft ads & strong understanding of inventory and products like shopping ads and Pmax.
· Experience managing agencies or direct reports in digital marketing
· Experience managing big performance media budgets
· A highly numerate, analytical and commercial thinker with ability to distil complex information into clear insights and to drive commercially beneficial actions 
· Understanding of digital tracking technology’s role in paid media and e-commerce
· Excellent attention to detail
· Strong organisational skills with the ability to multitask, whilst remaining calm under pressure
· Excellent communication and relationship management skills, particularly with agencies
· Quick learner, self-starter, with a can-do attitude
· An excellent team player with strong interpersonal skills



	For line manager roles only

	Total team size
	
	Direct/Indirect reports
	

	Budget responsibility
	
	Capital/Revenue Responsibility
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